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Abstract

The rapid advancement of digital technology has transformed educational practices by encouraging the integration of innovative
learning media to enhance students' engagement and learning interest. Among various digital platforms, YouTube has emerged as
a widely accessible audiovisual learning medium that supports interactive and student-centered learning. This study aimed to
examine the effect of using YouTube as a learning medium on the learning interest of tenth-grade students at SMA Negeri 18
Bone. A quantitative approach with an ex post facto research design was employed. The population consisted of 155 students,
while 32 respondents were selected through simple random sampling. Data were collected using questionnaires and
documentation, and the research instruments were tested for validity and reliability before analysis. The data were analyzed using
descriptive statistics and simple linear regression. The results indicated that the use of YouTube as a learning medium had a
positive and statistically significant effect on students' learning interest. The regression analysis demonstrated a positive
relationship between the variables, while the coefficient of determination revealed that YouTube contributed to students' learning
interest, although other factors also played a substantial role. These findings suggest that YouTube can serve as an effective
learning medium to foster students' learning interest by providing engaging, flexible, and interactive learning experiences.
Therefore, integrating YouTube into classroom instruction may support teachers in creating more effective and student-centered
learning environments, particularly in Economics education at the senior high school level.
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1. Introductian

The development of information and communication technology has brought significant changes to various aspects
of life, including education (Asriantiet al.,2024). The use of digitaltechnology in the learningprocess is one strategy
that can improve the quality of learning while addressing the challenges of 21st-century education. The learning
process is no longer solely oriented toward the delivery of materialby teachers,but is also directed toward creating
active, interactive, and student-centered learing experiences. Therefore, the use of technology-based learning media
is an important part in supporting the achievement of learning objectives effectively (Xiaojia et al., 2025).

One aspect thatdetermines the success of the learning process is student interest in leamning. Interest in learning is an
innate tendency demonstrated through enjoyment, attention, interest, and active involvement in leaming activities
(Imami, 2021). Interest in learning can be seen through indicators of enjoyment and interest in the material being
studied. Students with a strong interest in learming tend to be more active in asking questions, paying attention to
teacher explanations, participating in discussions, and having a desire to study the material independently.
Conversely, low interest in learmning causes students to be less enthusiastic about participating in learing, which
impacts the quality of the learning process (Solehah et al., 2022).

In Economics, students are not only required to understand theoretical concepts but also to relate the material to
various economic phenomena that occur in everyday life. This requires learning media that can present the material in
a concrete, engaging, and easy-to-understand manner. If teachers continue to use monotonous teaching methods
without the support of appropriate media, students tend to become bored, resulting in decreased attention to the
material. Therefore, Selecting the right learning media is an important factor in increasing students' interest in learning
(Kusuma & Muharom, 2024).

One of the learning media that is widely used in digital-based learning isYouTubeThis platform providesa variety of
learning videos that can be flexibly accessed anytime and anywhere via the internet. According to (Xiaojia et al,
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2025), YouTube is a multimedia platform that provides extensive, comprehensive, and easily accessible information,
supporting the learning process through a variety of educational content. Furthermore, Suryaman (Xiaojia et al,
2025), expla ins that YouTube has several advantages asa learning medium: it's informative, cost-effective, easy to
use, boasts a diverse video collection, and allows for rapid dissemination of information through various digital
devices. These characteristics make YouTube a learning medium capable of creatinga more engaging learming
environment than leamingthat relies solely on verbal explanations.

Theuse of YouTube in leaming is also supported by the learning media indicators proposed by The use of YouTube in
learning is also supported by the learning media indicators proposed by (Suwarto et al., 2021), namely interactive and
engaging leaming videos. Presenting material in audiovisual format allows students to ga in a more concrete learning
experience because information is received through both senses: sight and hearing. This can increase students'
attention, curiosity, and interest in the material being studied, potentially boosting their learning motivation.

Various previous studies have shown that the use of technology-based learningmedia has a positive impact on the
learning process (Sandi et al., 2021). Pakaya, (2025) found that the use of technology-based learning media Quizizz
significantly influenced students' learning interest in Economics, contributing 31.5%. This research shows that the use
of digital learning media can increase student engagement duringthe learning process.

Research (Sunami, 2021) also shows that the use of Zoom Meeting-based animated video learning media signif icantly
increases elementary schoolstudents'learning interest and learning outcomes. The use of audiovisual media makes
students more engaged in learning compared to conventional learning. Furthermore, the study explains that the
flexibility of digital media allows students to learn material more effectively, making the learning process more
enjoyable.

Similarfindings were presented by Mendrofa (2024), who stated that Quizizz-based audiovisual learning media had a
strong relationship with student learning interest. The results of this study indicate that digital learning media can
increase student attention, interest, and participation during the learning process. Thus, these various research findings
demonstrate that technology-based learning media has significant potential to improve the quality of learning,
particularly in terms of student learning interest.

However, previous studies have focused more on the use of digital learmning media such as Quizizz, animated videos,
and other audiovisual media. Research specifically examining the influence of YouTube on students' learning interest
in Economics at the high school level is still relatively limited, particularly in the context of SMA Negeri 18 Bone.
Furthermore, each school has different student characteristics, learning environments, and learning media
implementations, so research findings from other locations may not be generalizable. This situation indicates a
research gap that needs further study through research conducted in different school contexts.

This study has novelty compared to previous research. This novelty lies in the research focus, which specifically
analyzes the influence of YouTube learning media on students' learning interest in Economics at SMA Negeri 18
Bone using a quantitative approach with an ex post facto design. This study not only identifies the influence of
YouTube learning media but also measures the extent of the media's contribution to student learning interest, thus
providing empirical evidence regarding the effectiveness of YouTube asa learningmedium at the senior high school
level.

Based on the description, this study aims to analyze the effect of YouTube as a learning medium on the learning
interest of 10th-grade students at SMA Negeri 18 Bone in Economics. The results are expected to contribute to the
development of technology-based learning and serve asa consideration for teachers in selecting learming media that
can increase student learing interest.

2. Literature Review
2.1 Leaming Media YouTube

Leaming media is a crucial component in the learning process, serving as a medium for conveying information from
educators to students, enabling them to achieve learning objectives more effectively. The use of leamning media not
only helps teachers explain material but also creates a more engaging, interactive, and meaningful learning
experience. With the advancement of information technology,learning media has transformed from conventional to
digital media, enabling a more flexible learing process tailored to the characteristics of leamers in the digital era
(Yeni etal., 2023).

160



Firda et.al | EdulLine: Journal of Education and Learning Innovation, 2026, 6(3): 159-166

One of the digital media that is widely used in learning is YouTubeThis platform provides a variety of audio-visual
content that can be accessed anytime and anywhere via the internet. Main characteristics YouTube The power of visual
aids lies in their ability to present material in a combination of images, sound, text, andanimation, allowing students
to receive information through more than one sense. This visual and auditory presentation of material helps students
understand abstract concepts more concretely, thus making the learning process more effective (Islam et al., 2022).

Apart from providing easy access to various learning resources,YouTube also has a number of advantages as a
learning medium. (Xiaojia et al, 2025), explains thatYouTube YouTube provides extensive, easily accessible
information and supports the learning process through a variety of continuously evolving educational content.
Suryaman (Xiaojia etal., 2025) added that YouTube is informative, economical, easy to use, and allows teachers and
studentsto quickly accessa variety of learmingresources. These advantages make YouTube an alternative learning
medium that can improve the quality of learning interactions while providinga more engaging learning experience
than conventional media.

In this study,the use of learningmedia YouTube measured based on the indicators proposed (Suwarto et al., 2021),
namely learningvideos and interactive and engaging content. These two indicators describe the extent to which the
materialis presented through YouTube ableto attract students'attention, facilitate understanding of the material, and
increase student involvement duringthe learning process.

22 Student Learning Interest

Interest in learning is one of the internal factors that influences the success of the learning process. Interest in
learning reflects an individual's tendency to pay attention, enjoy,and be interested in a learning activity, thus
encouraging students to actively engage in the learning process. The stronger a student's interest in learning, the
greater their desire to participate in learning, understand the material, and achieve optimal learning outcomes.

According to Imami (2021), interest in leaming is reflected in feelings of enjoyment and interest in the learning
material. These two indicators indicate that students with a strong interest in learning are more focused during
learning, actively ask questions and engage in discussions, and are motivated to study the material independently.
Conversely, students with a low interest in learning tend to pay lessattention to teacher expla nations, get bored easily,
and exhibit low learning participation.

In the context of economics learning, learning interest plays a crucialrole because the materialbeing studied requires
not only the ability to memorize concepts but also the ability to analyze various economic phenomena that occur in
everyday life. Therefore, teachers need to select learning media that can build students'attention and interest, making
the learning process more active and meaningful.

23 Relationship between the Use of Learning Media YouTube with Student Learning Interest

Theuse of appropriate learning media can create a more enga ging learning environment, thereby increasing student
interest. Audio-visual learning media, such as YouTube, can provide a more immersive learning experience through a
combination of images, sound, illustrations, and demonstrations, making it easier for students to understand the
material. This more engaging presentation of material can increase student attention, curiosity, and enga gement
during the leaming process.

The relationship between the use of learningmedia YouTube and leaming interest have been supported by various
previousstudies. (M. Ardiansyah,2022) found that the use of digital learning media based on Quizizzhas a positive
influence on students' learning interest in Economics. The results of this study indicate that the use of digital media
can increase student engagement in the learning process.

Similar findings were put forward by (Sunami, 2021), who stated that the use of animation-based video media Zoom
Meeting can increase student interest in learning and learning outcomes compared to conventional learning. This
demonstrates that audiovisual-based learning media has the ability to create a more engaging learning experience,
thereby increasing student motivation to participate in the leamning process.
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In addition, (Gaol et al., 2025) reported that audio-visual learning media based onQuizizzhas a strong relationship
with student learning interest. This research shows that the use of digital media can increase students' attention,
engagement, and interest in the material being studied.

Based on the theoretical study and the results of previous research, it can be understood that the use of learning
media YouTube has the potentia l to increase students' interest in learning through the presentation of more interactive,
interesting, and easy-to-understand material. Therefore, the more optimal the use YouTube In the learning process, the
greater the opportunity to increase students'interest in learning.

3. Research Methods and Materials

This research uses a quantitative approach with a descriptive design.after the fact, namely research that aims to
analyze causal relationships between variables that have occurred naturally without any treatment or manipula tion by
the researcher. This design was chosen to examine the influence of the use of leamingmedia. YouTube on students'
interest in learning Economics.

The research was conducted at SMA Negeri 18 Bone, Bone Regency, South Sulawesi, during the even semester of
the 2025/2026 academic year. The research location was selected based on the relevance of usingtechnology -based
learning media in the economics leaming process at the school.

The research population consisted of all 155 students of cla ss X of SMA Negeri 18 Bone spread across five classes.
The research sample consisted of 32 students from class XE 1. The sample determination used a simple random
samplingtechnique,so that each member of the population had an equal opportunity to be selected asa research
respondent.

This research involves two variables,namely the use of learning media YouTube as the independent variable (X) and
student learning interest as the dependent variable (Y). The YouTube learning media usage variable was measured
based on learning video indicators and the characteristics of interactive and enga ging media as stated by Suwarto et
al., (2021). Meanwhile, student learning interest was measured through indicators of enjoyment and interest in the
learning material, in accordance with the concept proposed by Imami (2021).

Data collection was conducted through questionnaires and documentation. The questionnaire was constructed using a
five-level Likert scale consisting of 20 items to measure respondents' perceptions of the two research variables.
Documentation was used to obtain supporting data, such as school profiles and the number of participants. Before
use, the research instruments were first tested for quality through validity and reliability tests.

Validity testing was carried out using correlation.Product Moment Pearson by comparingthe calculated r value with
thetablerata significance levelof 5%. All statement items were declared valid because they had a calculated r value
greaterthanthe tabler(0.338). Next, a reliability test was conducted using the coefficient Cronbach's Alpha. The test
results show that all instruments have a valueCronbach's Alpha above 0.60 so it is declared reliable and suitable for
use as a data collection tool.

Theresearch procedure bega n with the development of research instruments and obtaining permits, followed by data
collection through the distribution of questionnaires to predetermined respondents. After all data was collected,
coding, tabula tion,and data processing were performed using statistical softwa re before analysis and drawing
conclusions.

Data analysis was carried out in stages, including descriptive statistical analysis to describe the characteristics of the
data, testing the validity and reliability of the instrument, and simple linear regression analysis to test the effect of
using learning media.YouTube on students'learning interest. The contribution of the independent variable to the
dependent variable was analyzed using the coefficient of determination (R?), while hypothesis testing was conducted
at a significance level of 5%.
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4. Results and Discussion
4.1 Results of Instrument Validity and Reliability Tests

Prior to data analysis, the research instrument was first tested to ensure that each statement item was able to measure
the research variables accurately and consistently. The test results showed that all statement items in the learning
media use variable were accurate and consistent.YouTube and student learning interest meet the validity criteria
because the correlation coefficient value of each item exceeds the table r value. In addition, the results of the
reliability test show that the research instrument hasa valueCronbach's Alpha above the minimum required limit, so
thatall instruments are deemed reliable and suitable for use in the data collection process. Thus, the data obtained can
be used for analysis in the next stage.

42 Results of Simple Linear Regression Analysis

Simple linear regression analysis was conducted to test the effect of using learning media.YouTube on students
learning interests. The results of the analysis are presented in Table 1.

Variabel B Beta t Sig.
Konstanta 20,843 - 4266 0,000
Use of YouTube Leaming Media 0,382 0,471 2,923 0,007

Source: Results of data processing using SPSS

Berdasarkan Tabel 1, diperoleh persamaan regresi Y = 20,843 + 0,382X. Koefisien regresi yang bernilai positif
mBased on Table 1, the regression equation is Y =20.843 +0.382X. The positive regression coefficient indicates that
the use of YouTube learning media hasa positive relationship with students' learning interest. In addition, the
significance value is below the 5% error level, indicating that the variable of using YouTube learning media has a
significant influence on students' learning interest. Thus, the regression model obtained can be used to explain the
relationship between the two research variables.

43 Results of the Coefficient of Determination

The coefficient of determination was used to determine the extent of the contribution of the YouTube learning media
variable in explaining variations in student leaming interests. The results of the coefficient of determination analysis
are presented in Table 2.

R R Square Adjusted R Square Std. Error of the Estimate

0,471 0,222 0,196 4,458

Source: Results of data processing using SPSS
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The results of the analysis show that the modelhas a fairly strong relationship between the independent variables and
the dependent variable. The coefficient of determination value indicates that the use of learning media YouTube
contribute to variations in students' learning interests, while other variations are explained by factors outside the
research model. These results indicate that the use of learning media YouTube is one of the factors related to students'
interest in learning, although it is not the only factorthat influencesit.

4 4 Discussion

The results of the study show that the use of learning media YouTube has a positive and significant effect on the
learning interest of class X students at SMA Negeri 18 Bone in Economics. This influence indicates that the better the
use of YouTube in the leaming process, the higher the students' learning interest. This condition can be expla ined
because YouTube presents learmning materials in an audio-visual form that combines elements of images, sound, text,
and animation, thereby attracting students' attention and facilitating the understanding of learning concepts. The more
engagingpresentation of materialmakes students more focused, actively participate in learning, and have a greater
interest in studyingthe materialindependently. This finding is in line with the opinion of Suwarto etal., (2021) who
stated that interactive learning media can increase student engagement during the learning process. Furthermore,
Xiaojia et al., (2025) explained that YouTube is a learning platform that provides easily accessible, informative
resources andsupports a more effective learning experience. Therefore, using YouTube as a learning medium can be a
relevant alternative for creating more engaging and student-centered learning.

The findings of this study also reinforce the results of previous research which showed that the use of innovative
media and learning models contributes to improving students' affective aspects. Pakaya, (2025), found that the use of
learning media Quizizz has a positive effect on students' leaming interest in Economics, while Sunami, (2021)
demonstrated that animated video media can improve student interest and learning outcomes. Research by Mendrofa,
(2024) also showed that audiovisual learning media has a strong relationship with student learning interest. On the
other hand, Asrianti, Haeril, and Sandi, (2024) reported that the implementation of the model Problem Based
Instruction able to increase students' learning independence. Although the studies used different learning models,
there are similarities in the efforts to create more active and student-centered learning, The difference is that this
study specifically specifically studying the use of learning media YouTube as a variable that influences students'
interest in leaming Economics at SMA Negeri 18 Bone, thus providing empirical evidence in different contexts and
characteristics of students.

Although the research results showa significant influence, the coefficient of determination value of 22.2% indicates
that students' learning interest is not only influenced by the use of learning media.YouTube, but also by various other
factors, such as learning motivation, teacher competence in managing learning, the learning environment, family
support, and individual student characteristics. These findings imply that YouTube use needs to be combined with
appropriate learning strategies to achieve optimal results. In terms of scientific contribution, this research enriches
the study of the use of digital learningmedia in Economics, particularly at the high schoollevel. Novelty the research
is based on empirical testing of the influence of YouTube learning media on students' learning interest in the context
of SMA Negeri 18 Bone using a quantitative approach with a design.after the fact, so that the results of this study
can bea reference foreducatorsin developingtechnology-based learmningthat is more effective and appropriate to the
needs of students in the digital era .

5. Conclusion

This study aimsto analyze the influence of the use of learning media YouTube on the learning interest of 10th-grade
students at SMA Negeri 18 Bone in Economics. The results showed that the use of YouTube as a learning medium
hada positive and signif icant impact on students' learning interest. This finding indicates that the use of video -based
learningmedia canbe an effective alternative to support a more engaging, interactive, and student -centered learning
process.
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This research provides an empirical contribution to the development of studies on the use of digital learning media,
especially YouTube, in increasing student interest in learning Economics at the senior high school level. The research
findings also strengthen evidence that the use of learningmedia appropriate to student characteristics in the digital era
can increase student engagement during the learning process. Practically, the results of this study can be used as a
consideration for teachers in integratingYouTube as a learning media combined with innovative learning strategies so
as to create a more effective and meaningful learning experience.

This study has limitations because it was conducted in only one school with a relatively limited number of
respondents and only examined one independent variable, so it is not able to explain all the factors that influence
student learing interest. Therefore, further research is recommended to involve a larger sample size and a wider
range of schools, and consider other variables, such as learning motivation, teacher competence, learning
environment, digital literacy, or learning models, to obtain a more comprehensive understanding of the factors that
influence student learning interest. Furthermore, further research can use a mixed methods approach or experiments
to obtain a more in-depth picture of the effectiveness of the use of leaming media.YouTube in various learning
contexts.
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